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OsS g YA Chief Neurobranding Officer (CNO) VCW Lab at Nova
OS5 YeYe 5 Founder and CEO DCG Lab
OsS 5 YOA ) Co-founder and Chief Neurobranding Officer DCG Trips

(CNO)
0S5 ARRRAST Research, Teaching Assistant Nova School of Business
and Economics
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OsS B Yeda gl Global Neuromarketing Wizard COOL Tool
OsS B Yaova gl Co-founder and CMO UxReality
OS5 Yae gl Co-founder and CMO Holland
Distribution
oSS ARRR T Elsevier Advisory Panel Member Elsevier
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YOuaop Yaa 51 Value Creation Wheel (VCW) Nova School of Business and
Economics
ARRR T Yo Value Creation Wheel (VCW) Fontys University of Applied
Sciences
Yayq 5 Y19 5 Neuroarketing 101 Fontys University of Applied
Sciences
Y19 G Y.)4 51 How to Empower Managerial Decision Making QnA Summit
to Grow Your Business
YO o Yoy g Neuro Leadership Program PWN Lisbon
AR Yasa o gl Neuromerchandising HFU Business School
ARAN G YA Jl Neuromarketing Conference 2018: Neurobranding Neurobusiness Hub
ARRR G . 1| .
YR J Neuromarketing Conference 2019: Neuroleadership Neurobusiness Hub
YOOAN UG Yoyan ol "Stop SISO in your HRM, Neuroleadership is Nova School of Business and
your solution" Economics
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Yoy East Asian Journal of Business Management The Investigation into the Relationship between Intellectual
Preferences Model and Preparation for Organization
Yora ] ournal of Distribution Science Exploring the Antecedents Affecting Attitu(_ie, Satisfaction,
and Loyalty towards Korean Cosmetic Brands
Yoyf ]ournal Of Distribution Science A strau‘agic approach-for develol:?ing a conceptual r.noFlel for.
achieving country wide academic entrepreneurship in Iran
Y)Y International Journal of Trade, Economics and Decision-making determinants in working
Finance (TITER women's clothes purchasing - Malavsia
Yoy, World Journal of Management (W]M) Fostering Organizational Citizenship Behavior (OCB)
through Human Resources Empowerment (HRE) *
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Member of Neuromarketing Science Business Association (NMSBA)

Chair of AGBA-IRAN Organizing committee: 7th Annual World AGBA Congress, Malaysia
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Member of Reviewers: International Journal of Trade in Economics, Management & Technology (IJTEMT)

Member of Reviewers: East Asian Journal of Business Management (EAJBM) R
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